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Introduction

Social media plays an ever increasing
and important role in the organisation
and promotion of our Games. It provides
an engaging forum through which the
GAA community can connect.




The values and
principles of the GAA -

Social media refers to a broad range of online tools or Who Th is Po I icy

functions that allow people to communicate and/or
share content via the internet. Appl ies To'
H

This social media policy applies to platforms including, but

not limited to: This policy applies to:

& Cluband County websites i “GAA Units” — meaning Clubs, County boards,
Provincial boards or any other committee or body

©  Social networking sites (e.g. Facebook, Twitter, etc) which has a role n organising GAA activities;

@ Video and photo sharing websites or apps i “officials” ~ meaning any person acting in an

(e.g. YouTube, Vimeo, Instagram, Flickr, Vine, etc) official capacity for the GAA Units (including

coaches, referees, PROs and any other members

©  Blogsand micro-blogging platforms ofthe board of a GAA Unit); and

(e.g. Tumblr, Wordpress, etc)

i “members” -~ meaning individual members where

Image sharing platforms (e.g. Instagram, Snapchat etc) they are using social media in such a way that it
impacts on the reputation and values of the GAA.

Live broadcasting apps (e.g. Periscope, Meerkat,
Facebook Live, etc)

Podcasting (e.g. iTunes, Stitcher, Sound cloud, etc) e, \

Instant messaging
(e.g. SMS, Skype, WhatsApp, Viber, etc)

Online Forums

Any other online technologies that allow individual
users to upload and share content.




Appropriate Uses
of Social Media

Whether through Facebook pages, Instagram
accounts, Twitter feeds or messaging groups, social
media can be employed in a variety of ways to
organise events and to connect with members.

For example social media can be an indispensable
tool to assist with:

 Organising training, *matches® or club events,
 Providing information to members

© Creating a forum for members to share their views
or give feedback

= Providing live updates and commentary
during games.

*Group communications should always be done
through the messaging facility on the GAA App.
See page 20 for greater detail.

We encourage all GAA Units to make full use of the
various platforms which allow you to interact with
members, provided you always use your acumen,
respect these guidelines and work within the remit
of this policy.

Practical Steps When
Setting Up a Social
Media Account

(JE ENCOURAGE ALL GMA UNITS T0 MAKE
FULL USE OF THE VARQUS: PLATFORMS WHCH
ALLOW 500 0 INTERACT WITH MEMBERS,
PROVIDED 00 ALWAYS USE S0UR ACUMEN,
RESPECT THESE GUDELIES AND WORK
WITHIV THE REMIT OF THES POLIC

Privacy




As an administrator of a social media account for a Club,
County, Province or other GAA Unit, you are acting as

an official voice. In this position there are a number of
considerations that must be made before posting content.
This section illustrates GAA policy along with guidelines on
how page administrators should use social media.

Be Respectful,
Transparent and Honest
When acting in an official capacity For a GAA Unit, it
isimportant that officials convey the same positive,

volunteer-led spirit that the GAA instils in all of its
communications.

Accordingly the GAA expects its officials to:

Be respectful of all individuals, races, religions and L4
cultures.

Not post material which s likely to cause offence or
bring the GAA into disrepute.

Only post text, images, video, or other presentations
suitable for people of all ages.

Not use accounts to support or oppose any politically or
ially ial subjects, issues, or candi

Not use the account to post personal opinion on any
page using the official account, not post comments on
any external platform that may imply they are speaking
on behalf of the GAA. Officials are of course free to
express their opinions but should avoid using official
GAA channels to do so.

Not say anything dishonest, untrue or misleading.
The GAA recommends erring on the side of caution —
iFin doubt, do not post or upload.

Further information on the types of content which

breach the standards the GAA expects from all
members is listed in the following section.

ONLY POST TEXT, IMAGES, VIDED, (R OTHER
CONTENT' SUTABLE FOR PECPLE OF ALL AGED.

Always Respect the Law Confidential Information

Privacy

Posting Relevant
Information




G

Polcies applicable
to members’ use
of social media

The GAA respects the freedom of its members’ right to
use social media platforms in their personal capacity
as they please and to express their opinions online.
Lively and passionate discussions are an important
part of enjoying our Games and engaging with our
community. However, we would ask that you remember
the implications of referring to the GAA when you post
or share material online.

All GAA members are subject to
the GAA Code of Conduct when
online, even when they are not
acting on behalf ofthe GAA. You
are responsible for your actions but
remember that those actions may
have consequences for the GAA.

You have a responsibility when
using social media platforms to not
do anything online that

might tarnish the

GAA's image and

reputation or

bring the GAA

into disrepute.

The GAA expects the Following standards to be adhered
to by its members when posting material online:

Do not post or share material which is violent, sexually
explicit, obscene, hateful, or defamatory.

Do not post or share inappropriate behaviour relating
to underage players.

Do not suggest or encourage illegal activity.
Do not engage in trolling, bullying, or abusive activity.

Do not falsely claim the GAA endorses or is associated
with any product or promotion.

Do not disclose confidential information in respect of
the GAA.

Do not engage in the disparagement of any race,
ethnicity or religion.

Always respect the GAA's values.

Always use your common sense.

Monitoring

Social media accounts for Units come under the
responsibility of the PRO, even when social media
management is shared among a team of

Social Media Guidelines

‘What to and how to moderate

and among followers is one of the

While posting content is important, monitoring
comments and mentions also requires attention.
Appoint a member to monitor the social media sites
your club is responsible for and ensure people know
who your designated contact person is for members
who have a concern.

Moderation
What is moderation?
When someone posts a comment on a social media channel,

the account administrator can ‘moderate’ that comment.
In other words, they review the content and can choose to

best things about social media and should be encouraged.
Sometimes criticism of GAA Units will be made by social
media page followers. IF someone has something negative
to say but does it in a civil manner, and in the context

of an online conversation, admins should consider the
facilitation of such opinion; it is at the discretion of the
page administrator as to whether this should remain or

be removed. However, it is the responsibility of admins

to uphold certain standards to keep channels safe for
everyone. Libelous, defamatory, offensive or violent content
should never be tolerated. Once any such commentary has
been brought to the attention of the admin immediate
action should be taken action to remove that post.

IFyouare ever in doubt as to how to act with regard to

remove it after it is published. Different operate

iF conflict has ari result of same, you

different policies, but all p
that appears on their pages. In addition to comments, this

can also apply to video, audio and other content that a user
posts on asite or page.

should immediately escalate your concern (County, Province
or GAA Communications Dept).




Dealing with feedback

When we use social media platforms, we open the
conversation to anyone, so we can potentially invite
negative feedback. We should be prepared to respond
appropriately, quickly and effectively. Here are some:
ways to do this;

STRAIGHT PROBLEMS
IFsomeone on a forum has a legitimate issue and has
expressed it clearly, you should respond, taking steps to fix
the problem. Whetheryou respond privately to the poster,
orin a message viewable by the public, depends on the
nature of the problem. IFyou respond privately, itis good to
also leave a message on the forum saying that the problem
is being dealt with, and by whom.

CONSTRUCTIVE CRITICISM
This also requires a response. If someone makes a
ion, you can the ion witha

positive message, evenifit is not appropriate to act onit.
This builds trust with the audience.

NEGATIVE CRITICISM
IFsomeone has a real issue and is annoyed or angry, do not
dismiss it out of hand because of the tone. Firstly, check
whether there is a genuine problem, thank the person for
bringing it to your attention, and take steps to address it.

Reassure the person that their issue is now being addressed.

TROLLING AND SPAM
A'troll'is someone who, without a valid reason, adds
disruptive or offensive posts or content to a forum.
‘Spammers’are people who illegally post commercial or
inappropriate content. Watch out for these and delete
their posts. Never engage with online trolls. IFa ‘troll or
‘spammer’ repeatedly comments on posts on a page,
they can be blocked.

How to report
inappropriate activity

IFyou become aware of any member or official breaching
any of the above social media guidelines, please contact
your Club or County PRO. Alternatively concerns can be
reported to communicationsgaa.e.

Children and
young people

Shari

g photographs of players, using web sites to
tviti i d guardians
about training and games for underage teams the use
of social media networks in addition to the videoing of
events, games, training and coaching sessions are normal
activities within most clubs. The GAA does not wish to
eliminate or curtail these activities but proposes certain
safeguards so as to ensure that we minimise the risk or
threats that inappropriate communication of images or
other personal information may pose, particularly for
underage members. (The term “underage” in the GAA
is used to describe children and young people who are
under 18 years of age).

Communicating with underage players and teams

Coaches, mentors and other officials should never place
themselves in a compromising position by texting or
communicating via social media sites with underage
players. All such communications regarding GAA activities
should be sent via the parents or guardians of the underage
player, unless otherwise agreed with the parents/guardians.

In general, the Following should apply when
communicating with underage players:

Use mobile phones, if deemed appropriate, only via an
email system or the GAA app for communicating with
the parents/guardians of players. Any exception to
this form of group texting can only be preceded with
following express permission from parents/guardians.

Do not communicate individually by text/email sites
viith underage players.

Do not communicate with underage players via social
network sites.

Social Media Guidelines




Social Media Guidelines

Guidelines for posting
images or personal

information relating
to underage members

The inappropriate use of social
media by either an official or a
member will be treated with the
utmost gravity by the GAA and
may result in disciplinary actions.

Abreach of any part of this Social Media Policy shall be regarded
not only as a breach of the GAA Code of Conduct but, if carried

out against an underage person,is also a breach of our Code of Best
Practice in Youth Sport when working with underage players.

f IFamemberis found to have breached this Social Media Policy in any way,
s disciplinary action may be taken in line with the GAA's Disciplinary Process.

7 )

7 False identities and accountsare increasingly be direct negative and

5y 7 abusive messaging towards GAA players, officials, and members, The impact

T they can have on the targeted indivi or. be very ging.
The GAA condemns the use of False identities used as ameans to harass others.
Abusive posts should be reported within the platform they are posted on and the
case number should be recorded for reference.

I Should additional support be required please contact communications@gaa.ie




The number of social media channels is vast; do you
need a presence on all of them? The answer to this is no.
The channels explained in this section are It

—
\ =

Moderation on Facebook Twitt er

Fullpi ion is not availabl Facebook, meaning

channels, deemed to be the most appropriate and
effective for the GAA and its Counties and Clubs. A
presence on many channels stretches resources and
increases the risk of improper use.

While the GAA does not enforce strict rules around using
other social media platforms, we would strongly advise our
community to take the approach of replicating the presence
the GAA has social media platforms. OFficial GAA accounts
exist on:

FACEBOOK
TWITTER
INSTAGRAM
YOUTUBE

Facebook

Facebook is a social networking website and service where
users can post comments, share photographs and links to
news or other interesting content on the Web, play games,
chat live, and stream live video. Shared content can be made
publicly accessible, or it can be shared only among a select
group of friends or Family, or with a single person.

Clubs and Counties can use Facebook to promote upcoming
games and other events, post videos, share content from
other I itive i fon with the

that users’ comments will appear on your posts without your
approval. However, ifyou're an admin of a Page, you can block
certain words from appearing on your Page and turn on the
profanity flter.

Blocking Words
When people include aword you've blocked in a post or
comment on your Page, it won’t appear on your Page.
To block words:

© Click Settings at the top of your Page.

©  From General, click Page Moderation.

Type the words you want to block, separated by
commas. You'll need to add both the singular and
plural forms of the word you want to block.

@ Click Save Changes.

You can unhide comments that contain blocked words by going
to the comment and clicking Unhide.

Profanity Filter

You can block different degrees of profanity from appearing
onyour Page. We determine what to block by using the most
commonly reported words and phrases marked offensive by the
To turn on the profanity filter:

community of followers. When setting up a Facebook page
fora GAA Unit it should be set up asa Like’ page and not
asa personal ‘Friend” page. IFyour page is not currently set
up asa Like' page there are simple steps you can take to
migrate to this page format. More information on this can
be found via Facebook.

Click Settings at the top of your Page.

From General, click Profanity Filter.

Select Medium or Strong.

Click Save Changes.

Users who persistently break the rules of the site can be blocked.

Instagram




Channels
Snapchat

NAPCHAT 15T AN APPON' WHICH THE GAA HAS
A PRESENCE (THOUGH I ONCE D). LIE 0O KT

ENCOURAGE. CODNTIES AND' CLUBS 10 USE SNAPCHAT
FOR BUTH SAFETS AND DATA PROTECTION REASONS:

TikTok

Direct Messaging

Direct messaging and
underage players

“COMCKES ARE NOT PERMITTED T0
COMMUNICATE  INDIVIDUALLS VA S00IL
MEDIA WITH NDERAGE. PLAYERS. (R
ASSOCIATION- DOES. NOT” APPROVE. OF CLLBS
(R COMCKES ENGAGING N R FACLITATING
MESSAGING APPS N WHICH PLASERS AND
COMCHES PARTICPATE NOR DO LJE APPROVE
0F THE CREATON OF MESSAGNG FORUMS
FOR UNDERAGE. PLAYERS”




Minding yourself
and others
on Social Media

WhatsApp







WHERE WE ALL BELONG

Social Media Guidelines

IFyou would like to directly contact the Digital section of the GAA Communications Department in Croke Park,
you can do so by mailing communications®gaa.ie.



